
 

   

CLEAN WATER SUMMIT: GREEN INFRASTRUCTURE FOR CLEAN WATER 
OVERVIEW 
People taking action is an essential part of implementing a project or creating a policy that makes “Green Infrastructure 
for Clean Water” happen. However, producing a fact sheet, hosting a public meeting, or offering an incentive are often 
not effective at motivating people to support a clean water goal. The Clean Water Summit focuses on the essential role 
of people in clean water. The summit addresses personal, community and corporate motivation to protect Minnesota’s 
water supply and environmentally sensitive areas.  Participants will learn effective tools and techniques that 
successfully lead to action on the part of a variety of audiences, and leave with a clearer understanding of ways to 
engage people throughout the process of using green infrastructure to achieve clean water in our communities. 
 
AUDIENCE 
The Clean Water Summits bring together a wide variety of individuals who want to engage people to take action and 
make clean water happen, including those involved in water resource management, community development and 
redevelopment, landscape and storm water design, municipal operations, community organizing, and local decision-
making. Participants will include storm water managers, planners, landscape designers, landscape architects, engineers, 
municipal staff, environmental and natural resource educators, community development coordinators, non-profit staff, 
elected and appointed officials, and any concerned individual wanting to create change. 
 
MARKETING AND PROMOTION 
The Clean Water Summit is promoted via a multi-media approach using: the Arboretum’s adult education catalog; the 
Arboretum’s website, which receives 500,000 visits and 2 million page views per year; the Arboretum Magazine; the 
Arboretum’s eNews; and special invitations to 3,500 email subscribers. Affinity marketing channels will be highly 
utilized, and collaborating organizations, like Minnehaha Creek Watershed District, will send invitations to their 
membership and myriad affiliations. Cross-promotion using the Arboretum gift store will include displays promoting 
speakers’ books and related Arboretum class offerings.  
 
SPONSORSHIP OPPORTUNITIES  
Exclusive Summit Sponsorship      $20,000  
Stand alone logo placement and recognition on Clean Water Summit web page, on all marketing and promotional 
materials and day of the event signage; recognition from the podium. Exclusive access to participants and table exhibit 
at Clean Water Summit. Opportunity to say a few words at the event.  
 
Presenting Summit Sponsorship      $10,000  
Logo placement and recognition as lead sponsor on Clean Water Summit web page, on all marketing and promotional 
materials and day of the event signage; recognition from the podium. Access to participants and premier location and 
table exhibit size at Clean Water Summit. Opportunity to say a few words at the event.  
 
Supporting Summit Sponsorship         $5,000-$8,000  
Logo placement and recognition as supporting sponsor on Clean Water Summit web page and marketing materials; day-
of-the-event recognition from the podium and supporting sponsor table exhibit.  
 
Additional Sponsorship               $300-5,000 
Recognition may include a listing on the Clean Water Summit web page, marketing and day-of-event materials, logo 
placement, day passes, and/or an exhibit table.  
 

TO SUPPORT A CLEAN WATER SUMMIT, PLEASE CONTACT BEVERLY ANGLUM AT 952-443-14070 

 


